CROSSROADS RETAILER SPOTLIGHT

KISS COFFEEHOUSE

BRIAN M. GALVIN, OWNER
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How did you get the idea to open a KISS-themed coffeehouse?

A ['ve been a KISS fan since [ was 12 years old. It would be
a great story to say that’s why I came up with the idea,

but the truth of it is, [ was opening up a Ben & Jerry’s at the Hard
Rock Casino in Hollywood, Fla., and the developer had mentioned

a need for something different in the way of coffee that would fit in

there with the Hard Rock. So that prompted me to come up with the
idea of the KISS Coffeehouse. But at the last minute, it wasn't able to
happen there. Everybody was pretty excited about the concept, so we

looked around for an entertainment-driven, tourist-based location that would make sense. We found one on Myrtle Beach, and
we opened last June.

What makes Myrtle Beach a tourist destination?

A There are tons of golf courses. The climate is beautiful. It’s in South Carolina, and there’s a long season of nice

weather. It's seasonal in that it’s pretty slow there in the winter. But there’s just an incredible amount of foot
traffic from around March all the way through October. And there’s a lot of themed stuff to do: water parks, mini golf, lots
of shopping, a beautiful beach. It really has a lot to offer a family going on vacation.

In what ways did you have to involve the band to open the coffeehouse?

Well, the first thing I had to do was run it by the licensing company. They thought it was great. And [ said,
"Alright, let me do a rendering of how I see this thing.” And I think that’s what really sold them on it: when they

saw what [ was thinking about. The band was very happy with
that. [ met with Gene Simmons and Paul Stanley in Boston.
They were touring at the time—the Rock the Nation tour with
Aerosmith. This was really the first time it had been done in

the music industry, to have a standalone retail concept for a

musician or a rock band. I wanted to make sure that we got

it right because to the thousands of tourists that are going

by, we represent KISS. We had a great conversation, and the
guys—they might not look it when you see them up on stage
in eight-inch heels and makeup and costume—but they’re very
grounded, they really get it.

Did the members of KISS have much input as to how the
shop would look and what would be in it?

A They're very particular about their image and what really
says “KISS.” They want to make sure the iconic images are

there. KISS is recognized—anywhere in the world, you can show

people a picture, and they might not know it’s Gene Simmons,
but they ll say, "Oh, that's KISS.” So the band just wanted to

make sure that that was represented the right way.

And the band visited the store when it opened?

A Yeah, they came out for the grand opening. We had thousands of people that came for that, from as far away as
Japan and Poland. The guys came out, and it was a huge, huge party. Everybody got to go through and meet Gene
Simmons and Paul Stanley. It's just been a great reaction here. It's quite unbelievable. It really is the only coffee concept out
there that I can think of that draws traffic to a development. And because of that, even the city of Myrtle Beach was in favor






